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Project Goals

• Create a visually compelling and aesthetically related physical installation 
as part of the marketing campaign for the 2018 Venice Architecture 
Biennial events happening in Chicago this year.

• By creating a visually and physically engaging installation as an 
extension of the current 2018 Venice Biennial marketing efforts, we will:
• Drive social media engagement and awareness of/with the 2018 Venice Biennial 

in the UChicago and Chicago-area community
• Bridge physical and social media marketing through an interactive experience
• Increased interest, awareness, and ideally attendance in the Chicago-area 2018 

Venice Architecture Biennial programming.
• Build relationships with other Chicago area arts entities. The lightweight building 

materials and geodesic dome construction allow for the easy transport of the 
dome, meaning that this installation can travel throughout Chicago to various 
physical locations - for example, SAIC’s campus or Navy Pier for the EXPO 2018.



Why an installation? 
• An installation creates a tangible 

object for passersby to interact 

with, touch, see, and take photos 

inside and of.

• Creating an “instagrammable” 

installment that appeals to the 

selfie culture, we will drive online 

engagement and drive awareness 

and interest about the 2018 Venice 

Biennial.

“The world has seen an increase in these 
spectacle exhibitions that have really taken on 
a new dimension online” 

- Jia Jia Fei, Director of Digital at the Jewish 
Museum of New York



Adler Planetarium’s Giant Solar 
Eclipse Glasses
• An successful example of 

using an installation to 
highlight an event is 
during the 2017 Solar 
Eclipse. The Adler 
Planetarium set up 3 
giant “solar eclipse 
glasses that had tips and 
tricks on how to view the 
eclipse safely, information 
about the planetariums 
activities during the 
eclipse. 

A still of ABC7’s coverage of one of Adler’s giant 
eclipse glasses.



Refinery 29's pop-up installation 
space, 29Rooms

• "I thought [it] was an 
interesting opportunity 
for us to expose people 
to new types of artwork 
and concepts, but also 
create a space in which 
they could kind of be the 
star of the show." 

- Piera Gelardi, the 
Executive Creative 
Director and co-founder 
of digital media brand 
Refinery29. 

http://www.refinery29.com/29rooms/


Proposed Design – Exterior  
• Color scheme replicates the 

colors invokes in the DoC
logo

• Geometric structure replicates 
logo shape

• A physical “dimension” 
echoes the name and purpose 
of the exhibition

• A physical space allows users 
to “enter” and interact beyond 
simply looking at advertising 
or marketing materials, as well 
as allowing us to create an 
external/internal experience.

• The open format of a 1/2 
invites the view to step 
inside 

Dome measures 
6ft wide, 6ft tall



Proposed Design – Interior
• Mirrored Panels feature an 

explicit ask for entrants to 
take a selfie within the dome 
and share on social media

• Green carpet panels acts as a 
carpet & spills out of the 
entrance while mirroring the 
color scheme, inviting people 
to stay a while and adding to 
a sensory experience

• Inner panels have information 
on upcoming exhibitions and 
with asks intended to drive 
social engagement - “What 
does citizenship mean to 
you?” and “Share your portrait 
of citizenship”

(example)


